ABSTRACT
respectively. Low scenario estimates for precipitation increase by the years 2020 and 2050 were given as 4mm and 8mm respectively, while high scenario estimates were projected to be 9mm and 19mm for the same two years respectively. DFID (2009) stated that it should be noted that although average precipitation is expected to increase in Nigeria, different zones will experience varying effects, with some areas becoming increasingly desertified while others will likely suffer increased http://globalmedia.journals.ac. access to further resources required to achieve this. This knowledge base requires recognition of the necessity to adapt, knowledge about available options, the capacity to assess them, and the ability to implement the most suitable ones.
In their study, Gupta and Hisschemöller (1997) However, as with most science-based issues, the skeletal information about climate change that reaches the public passes first through the mass media, especially the radio and government sources such as the extension agents and village heads, etc.
Although undoubtedly necessary, this indirect dissemination probably increases the potential for the introduction of skewed or improperly weighted information into the discourse. In addition to shaping understanding of climate change science, the media have the power to shape people's impressions of their fate; a doomsday story may resign its audience to passivity, while a piece emphasizing the real but not inevitable devastation from climate change may incite action.
Most studies on climate change and agriculture have concentrated on economics, the social infrastructure, and institutional and technological aspects of adaptive capacity (Burton, Smith,& Lenhart, 1998; Kates, 2000; Scheraga & Grambsch, 1998; Magadza, 2000) . Little attention has been given to how farmers access information on climate change. This poor attention has limited the farmers' understanding of climate change and how to cope with it. This calls for more empirical information that will assist farmers, development practitioners, information professionals, and planners in policy decision making. 20 http://globalmedia.journals.ac.za/
II. Purpose of the Study/Research Questions
This study specifically investigated the use of media in the dissemination of information on climate change to farmers in north central Nigeria. In order to achieve the purpose of the study, the following research questions were addressed:
• How do farmers' personal characteristics affect the use of media in disseminating information on climate change?
• How do the farmers' household assets affect their accessibility to information on climate change?
• What are the types of media used by the farmers to receive information on climate change?
• What are the farmers' constraints in receiving information for coping with climate change?
III. Material and Methods
The study was carried out in farming communities in Benue, Nasarawa and Plateau 
IV. Results and Discussion
Personal characteristics help to capture particular attributes of the respondents. The data analysis presented in Table 1 shows that the mean age of the respondents was 51.7 years, and the age range between 40-50 years made up 58.6%. (Hemmati, 2005) and also because of gender differentiated impact, vulnerability and adaptive capacity to climate change (Denton, 2002; Neumayer and Plumper, 2007; UNDP, 2009) (2003) found that schooling encourages farmers to adopt innovation. 27 http://globalmedia.journals.ac.za/ Table 3 shows that 59.4% of the respondents received information through direct contact from agricultural extension agents in the 2010/2011 farming season.
Agricultural extension agents educate farmers and producers about farming innovations in the field. The mean number of contacts with the agricultural extension agents during the farming season was, however, very low (3.8 times) and 92.6% of the respondents had between 1-5 contacts while only 0.8% had over 10 contacts. Nongovernmental organizations (NGOs) accounted for 57.4% of the visiting agricultural extension agents. The implication of this is that farmers are not getting full benefit from the agricultural extension information services that can help improve their farming operations and production and how to monitor information on climate change for best practices. Table 3 further reveals that only 48.8% of the respondents reached by agricultural extension agents (28.9% of the total respondents) received information on expected temperature and rainfall that would help them make decisions on their farming operations. In a study by Falaki (2012) , farm households' access to information on expected temperature and rainfall is significantly related to their perception of climate change. http://globalmedia.journals.ac.za/ The result of the ranking of other sources of information on climate change besides agricultural extension agents presented in Table 4 shows that co-farmers were ranked as highest (mean score = 2302). Those who depend on personal experience were ranked second (mean score = 1639),and those who depend on electronic media (radio and television) were ranked next with a mean score of 1611. Print media, such as magazines, publications, newspapers (mean score = 1439) ranked low, possibly due to the low literacy level of the respondents. The Chi-square (χ2) is 678.935and it is statistically significant at 1% level, implying that the sources of information on climate change used by the farmers besides agricultural extension agents were significant and statistically different from one another. The implication of this finding is that information on climate change can be communicated to farmers through all the above sources, especially through contact farmers. Falaki (2012) also indicates that farmer to farmer extension had a significant relationship with perception of climate change. http://globalmedia.journals.ac.za/ 
